THE MUSIC ENGAGEMENT MIX

How all the hours that people spend engaging with
music break down between different methods.
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Other forms of
music listening

(TV, on-demand premium
video services such as

Netflix, music swapped
with family and friends)
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Live music

(including livestreaming)
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Purchased music

(e.g. CDs, vinyl, DVDs,
digital downloads)
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Audio streaming
(subscription and free
tiers e.g. Spotify, Apple
Music, Melon)
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Video streaming
(long-form and
short-forme.g.

YouTube, TikTok)
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Music on the radio
(broadcast live, catch up,
internet radio stations)

Listening time based on core 18 countries
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LISTEN TO
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OF PEOPLE WITH AWARENESS OF Al'S
MUSIC CAPABILITIES AGREE THAT
Al SHOULD NOT BE USED TO CLONE
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OF PEOPLE SAY MUSIC
IS IMPORTANT TO THEIR
MENTAL HEALTH

AUTHORISATION

SAY IT IS IMPORTANT
TO THEM THAT THEY

CAN ACCESS MUSIC
THAT COMES FROM

ANYWHERE IN THE
WORLD USE UNLICENSED OR

ILLEGAL WAYS TO
LISTEN TO OR OBTAIN
MUSIC

TIME SPENT LISTENING
TO MUSIC EACH WEEK
(UP FROM 20.1 HOURS

IN 2022)

ON AVERAGE:

People use Peopie listen to

different methots to different genres
engage with music of music



