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Artificial intelligence
enters the stage
For the first time in a major piece of consumer research – covering 
more than 43,000 people across 26 markets – fans around the 
world have given their views on AI in music. Here are the findings 
from IFPI’s Engaging with Music 2023 report.

ARE AWARE O F AI
8 in 10

M U S I C  FA N S   ( 7 9 % )   F E E L  H U M A N
C R E AT I V I T Y  R E M A I N S   E S S E N T I A L

T O  T H E  C R E AT I O N  O F  M U S I C

N E ARLY

H I G H  AWA R E N E S S  O F  A I :
There is already good awareness of AI 
among music fans, with many using it 
and interested in its capabilities:

FA N S  A L S O  R E C O G N I S E
T H E  N E E D  T O  S E T  R U L E S
F O R  A I  S YS T E M S :

89%

73%
AG RE E THAT AN AI  SYSTE M 
S H OU LD CLE ARLY LIST ANY 

M US I C THAT IT HAS I N G ESTE D 
O R US E D FO R TR AI N I N G

T H E  VA S T  M A J O R I T Y  O F  FA N S
A L S O  S U P P O R T  T H E  N E E D
F O R  T R A N S PA R E N C Y:

TH I N K THAT AN ARTIST ’S 
M US I C O R VOCAL S S H OU LD 
N OT B E US E D O R I N G ESTE D 
BY AI  WITH OUT PE RM IS S I O N

76% 74%
agree that AI should not be used 
to clone or impersonate artists 
without authorisation

70%
agree there should 
be restrictions on 

what AI can do

64%
say governments 

should play a role in 
setting restrictions 
in what AI can do

A U T H O R I S AT I O N  F O R  T H E  U S E  O F  M U S I C
I S  S E E N  A S  E X T R E M E LY  I M P O R TA N T:

For fans aware of AI's capabilities: 

I F P I ’S  E N G A G I N G  W I T H  M U S I C  2 0 2 3: 


